












Peanuts and almonds oil roasted and 
sprinkled with a touch of sea salt. 
Pretzel balls with colorful candy 

coating, caramel balls coated with milk 
chocolate, and cranberries coated with 
creamy yogurt coating.  Add in a mini 
nonpareil and you have a festive gift!

Cashew halves are oil roasted in 
peanut oil and coated twice in the 

roasting process with honey 
seasoning.  Vanilla is added during 

the second seasoning 
application.  They are delicious, you 

will want more!





TROOP PROCEEDS

20% of Total Sales
25% when troops opt out of 

rewards

Cadette, Senior, and Ambassador 
troops may opt out of rewards for 

25% troop profit. Girls will still 
receive all patches that are earned.

Troops wishing to opt out must do 
so directly in the M2 site by 

October 10.
 

TROOP BANKING INFORMATION
Troops must have a troop bank account on file with the 
council to participate in the Fall Product Program. 

PRODUCT PERMISSION SLIP
Troop to have a copy from each family before the 
program begins. 

CLOVER ACCOUNT
Troops may request a Clover account to accept card 
payments from families and customers. GSK will cover 
all credit card fees. One Clover account per troop. 

REPORTING OF FAMILY OWING
Used by the troop in case of a family that has not paid 
the troop by December 2. Updated date! 
NEW reporting process!

Jotforms and links for each are available on the GSK 
website. 

www.gskentuckiana.org
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Add Image of Rewards 
from Order Card





18 Sept.

Program 
begins!

22 Oct.

Last day for 
girl/family to 
enter paper 
orders in M2 
site.

23 Oct.

Last day for 
troops to enter 
orders in M2 
site.

24 Oct.

Last day for 
SU to enter 
orders in M2 
site. 

24 Oct.

Online orders 
for Direct Ship 
Nuts and 
Magazines 
ends.

13-15 Nov.

Product and 
Rewards 
delivered to 
Troops. 



Virtual Fall Product Rally
Thursday, September 21
7:30pm EST

Girls that attend will receive this
Fall Product rally patch!
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